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Linked Learning Student Exhibition Toolkit  

With Linked Learning, seeing is believing. One of the best ways to build support among all types of audiences –

employers, policymakers, parents, or other community members – is to invite them into the schools to see Linked 

Learning for themselves. Student exhibitions are one of the best ways to highlight Linked Learning’s success. The 

exhibitions demonstrate the skills, knowledge, and experience students gain from their pathways to key 

stakeholders. They also provide students the opportunity to develop and present their accomplishments to leaders 

in their field of interest, which provides valuable life and career skills to those students.  

Similar to site visits at schools, student exhibitions are an excellent opportunity to gain support from influential 

community members and employers, and help build relationships that can turn into partnerships. They are also an 

opportunity to showcase the program to parents, teachers, media, and other stakeholders whose buy-in is 

essential to advancing Linked Learning in your region.  

As you’re preparing to host a student exhibition, think about the considerations and gestures that would make 

guests feel more welcome and comfortable in a school environment. Business and media environments are likely 

different from the environment at your school and expectations for in-person events are often much more formal. 

This toolkit contains tips and templates to help you maximize the impact of your Linked Learning exhibitions and 

ensure they are productive and enjoyable for everyone. These tools are intended to be customized and used based 

on the individual needs of each district.  
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Tips for a Successful Exhibition 
 

1. Site selection:  It’s important to select an exhibition site that is easily accessible to guests and has enough 

parking. In some cases, the best venue may be your school. Small gestures like having clearly marked reserved 

parking for VIP guests (with their name on the reserved sign, if possible) and having greeters or signs to direct 

people to the exhibition venue are greatly appreciated by your visitors. 

 

2. Time selection: While no time will suit all of your guests, avoiding Fridays and Mondays will generally yield a 

higher RSVP rate. Make sure to work with the schedules of high-level guests and corporate partners. Events 

held too late in the evening (starting after 6:00 p.m.) tend to see a decrease in attendance, as well.  

 

3. Be respectful of time: Exhibition guests are taking time from their busy schedules to participate in your event. 

The exhibition should start and end at the times indicated on the invitation and program.  

 

4. Create an exhibit agenda: Planning ahead to map out the exhibition will ensure you avoid idle time, stay on 

schedule, and make everyone participating in the exhibition aware of the plan for the day. We recommend 

walking through the program agenda with all students and staff a few days before the exhibition to eliminate 

any confusion.  

 

5. Create an exhibit program: Provide a program for guests when they arrive at the exhibition. The program 

should include: 

· A list of corporate partners, and thanks for their support 

· The exhibition agenda  

· Brief descriptions about each student project (one-two sentences) 

· A venue map of the presentations  

 

6. Be strategic about invitations: The student exhibitions can help build your support base for your program and 

generate awareness about Linked Learning. We recommend including the following on your invitation lists: 

· Local media outlets including TV, radio, and reporters that/who cover education in your district.  

· Parents from the entire school, not just of presenting students.  

· Teachers and administrators from other schools in your district or nearby districts. 

· Professors and administrators from local four-year and community colleges. 

· Local policymakers focused on education. 

· Local business and industry leaders working in your school’s pathways, both those currently involved 

with the pathways and those you’d like to engage as partners. 

 

7. Advertise: The following activities can increase the attendance rate of your exhibition: 

· Send a media advisory to local media outlets approximately one week before the exhibition alerting 

them to the event and its details and follow-up with a press release one-two days beforehand.  

· Send invitations to all other guests a month in advance of the exhibition to allow people to plan and 

make time in their schedule. For high-level guests, we recommend reaching out at least a month in 

advance. But it is better to invite them with less notice than to skip inviting them altogether. 

· Social media: Post about the exhibition through your school’s social media channels and encourage 

students to do the same.  

 

8. Document the event: Designate a photographer and videographer to capture the exhibition. These photos can 

be used in Linked Learning promotional materials and invitations for future events. You can also send some 

footage of the exhibition to local TV news stations, referred to as b-roll, if they didn’t attend the event. This 

will increase the likelihood of TV coverage, as news stations regularly develop and feature stories from sent 

footage.  
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9. Thank guests: In the week after the exhibition, send thank you emails to high-level guests who attended. It’s 

also important to acknowledge your corporate, civic, and academic partners at the exhibition with signage or 

verbally during the welcome.  
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Tips for Students 
 

1. Always be on time: The exhibition will have a lot of activities to pack into a short time. To make sure you’re on 

time and where you need to be, you should: 

· Know the exhibition schedule  

· Alert any teachers or staff about your role as a presenter and if you need to leave class early 

 

2. Do your research: If you know what business, civic, or academic guests will be at the exhibition, it can be helpful 

to do some quick research about the person, their company, and their industry before you meet them. This will 

allow you to ask more thoughtful questions about their job and career path and help you make a stronger 

professional connection.  

 

3. Come prepared: If you are going to meet guests who work in your field or at your school of interest, come 

prepared to talk about your interests, accomplishments, and goals. You should view this as an opportunity to make 

a connection and learn more about the industry or institution.  

 

4. Practice: The exhibition is your time to shine. Be sure to practice your presentation out loud at home a few 

times in the week leading up to the event. This can help reduce nerves and allow you to make sure your 

presentation runs the right length of time. It’s also smart to anticipate questions you may receive about your 

presentation and think about your answers in advance.  

 

5. Dress appropriately: The exhibitions are an opportunity to present your experience and what you’ve learned in 

school and at your internships. It should be treated like a job interview. This means you should dress professionally 

and respectfully—no blue jeans, open-toe shoes, overly tight or baggy clothes, hats, or graphic t-shirts. If your 

pathway or exhibition project requires a certain type of professional dress, like scrubs or a uniform, wear that 

apparel.   

 

6. Greet the visitor respectfully: When you meet high-level guests, you should: 

· Stand up, firmly shake hands and make eye contact 

· Introduce yourself using your first and last names 

· Address guests by their titles, Mr. or Ms., unless they say it’s okay to call them by their first names  

 

7. Conduct yourself appropriately: As a presenter, you are representing your school and yourself. Work to give 

guests the best impression throughout your time with them: 

· No chewing gum 

· Do not check your cell phone or text 

· Do not stop for casual conversations with friends  

· Above all, be friendly, welcoming, and engaging 

 

8. Conversation topics: Keep the conversation friendly and try to keep it focused on topics relevant to Linked 

Learning and the exhibition. You should ask guests about their interests, their career path, and their industry. 

When appropriate, share your experience with Linked Learning inside and outside the classroom and share your 

successes, such as an internship you have completed or a class you find particularly interesting. 

 

9. Ending the exhibition: Always thank the guests you speak with for their time and firmly shake their hand 

goodbye, making eye contact.  
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Template Invitation – Hard copy 
 

The majority of your invitations can be sent via email. For high-level guests and corporate partners, it’s preferable 

to mail hard copy invitations and follow-up by email or phone. Invitations should be sent a month in advance of 

the event. Personalize hard copy invitations.  

 

[DATE] 

 

[NAME] 

[TITLE] 

[ADDRESS] 

[CITY], [STATE] [ZIP CODE] 

 

Dear [PREFIX] [LAST NAME], 

 

I would like to invite you to [SCHOOL]’s [YEAR] Linked Learning student exhibition.  

 

Linked Learning is a proven approach to education that combines college-focused academics, work-based learning, 

and intensive student supports. All Linked Learning students follow an industry-themed pathway, including 

project-based learning in the classroom and career exposure and practical applications in a real-world setting. 

Students also get a complete picture of the many career paths and jobs available to them in addition to the skills 

and knowledge they need to reach and excel in a potential career.   

 

Linked Learning has already been successfully implemented in many schools and districts across the state, 

including [DISTRICT]. Seniors at [SCHOOL] will present their capstone project based on work they’ve completed for 

a real life client. This year’s clients include [CLIENT NAMES]. Given your leadership at 

[ORGANIZATION/COLLEGE/SCHOOL/BUSINESS], I think you’ll be interested in learning more about Linked Learning 

and seeing the positive impact it’s having on [REGION] students firsthand.  

 

 

 

 

What: Linked Learning Student Exhibition 

When: [DATE & TIME] 

Where: [VENUE] 

 

 

 

 

To RSVP, please email [NAME] at [EMAIL ADDRESS] with the subject line “Linked Learning Student Exhibition 

RSVP.” 

 

Sincerely, 

 

[NAME], [TITLE] 

[SCHOOL] 
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Template Thank You Letter  
 

When conducting follow-up with your guests, a handwritten note is preferable. If you have a large number of 

guests, then a printed letter or email is okay; however high-level guests should receive hand-written notes.  It’s 

best to send a thank you note as soon as possible after the visit. Also consider having the student ambassadors 

write, or at least sign, the note. Use the template below to help you or your students craft thank you notes, but 

make sure to personalize it with details about the exhibition and their experience.  

 

[DATE] 

 

[NAME] 

[TITLE] 

[ADDRESS] 

[CITY], [STATE] [ZIP CODE] 

 

Dear [PREFIX] [LAST NAME], 

 

We would like to thank you for attending [HGH SCHOOL]’s [YEAR] Linked Learning student exhibition.  

 

As a member of the [SCHOOL DISTRICT/CITY/REGION] community, you understand that California needs a 

workforce that is better equipped to succeed in postsecondary education programs and handle the jobs of the 

future. I hope that the exhibition helped you see and understand how Linked Learning is transforming high school 

education for California by combining college-focused academics, work-based learning, and intensive student 

supports. 

 

 [INSERT SPECIFIC DETAIL ABOUT VISIT OR HIGHLIGHT A POSITIVE EVENT] 

 

For your convenience I’ve attached several factsheets and handouts about the important work happening at 

Linked Learning pathways. Please feel free to reference these materials when discussing the possibility of having 

[ORGANIZATION] become a Linked Learning partner/ [SCHOOL] join the Linked Learning community. We need the 

voices of community leaders, employers, industry leaders and labor unions to succeed. I hope that you are 

interested in becoming more involved with Linked Learning to help ensure that all students across the state 

graduate with the skills and confidence to succeed in college, career, and life.  

 

On behalf of everyone at [SCHOOL], we thank you for sharing your time and attending our [YEAR] exhibition. 

 

Sincerely, 

 

 

[NAME] 

[TITLE], [SCHOOL] 

  



 

 
 v 1.0, July 2014 

EXHIBITION TOOLKIT | p 8 
 

Template Thank You Letter – Corporate Partners 
 

It’s important to show your corporate partners you appreciate their support and participation with your school’s 

Linked Learning program. These thank you letters should be handwritten, personalized, and sent within a week of 

the exhibition. It’s important for corporate partners to know their time and involvement with Linked Learning is 

valued and a worthwhile investment.  

 

[DATE] 

 

[NAME] 

[TITLE] 

[ADDRESS] 

[CITY], [STATE] [ZIP CODE] 

 

Dear [PREFIX] [LAST NAME], 

 

We would like to thank you for attending [HGH SCHOOL]’s [YEAR] Linked Learning student exhibition.  

 

As a valued partner and business leader in the [SCHOOL DISTRICT/CITY] community, you understand Linked 

Learning is preparing California’s future workforce with the experience, skills, and knowledge to succeed in 

postsecondary education programs and handle the jobs of the future. I hope that your experience helped you see 

how your participation and support is making a difference in the lives of students.  

 

 [INSERT SPECIFIC DETAIL ABOUT EVENT/PRESENTAION RELATED TO THEIR FIELD IF POSSIBLE] 

 

We need the voices of employers, industry and business leaders to succeed. We cannot thank you enough for your 

ongoing engagement with our Linked Learning program. Your internship program is making a real difference for 

our students and preparing the next generation of [INDUSRTY] professionals and leaders.  

 

On behalf of everyone at [SCHOOL], we thank you for sharing your time and attending our [YEAR] exhibition. 

 

Sincerely, 

 

 

[NAME] 

[TITLE], [SCHOOL] 
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Template Program Agenda  
 

Developing a program agenda or “run of show” is a fantastic organizational tool. Walk through the program 

agenda with all exhibition participants including students a day or so before the event to ensure everyone has the 

opportunity to ask questions and is on the same page. Below is a template program agenda to customize for your 

own exhibition. 
 

 

Student Exhibition Program Agenda 

Time  Action 

1:30 p.m. (1.5 hours before exhibition) Students/faculty travel to event venue 

 

Insert transportation and venue location details 

 

2:00 p.m. (1.0 hour before exhibition) Set up and prepare for exhibition 

2:30 p.m. (30 minutes before exhibition) Principal or designated staff on point to welcome 

corporate partners  

Designated staff on point to meet media  

Student photographer and videographer set up to 

shoot  

2:45 p.m. (15 minutes before exhibition) Designated teachers and students on point to greet 

guests  

2:55 p.m. (5 minutes before exhibition) Ask guests to take their seats 

3:00-3:20 p.m. (30 minutes) Principal welcomes guests, discusses Linked Learning 

at the school, and the exhibit presentations. Thank 

corporate partners and high-level guests. 

3:30-3:45 p.m. (15 minutes) Student presentation #1 

3:45-4:00 p.m. (15 minutes) Student presentation #2 

4:00-4:45 p.m. (45minutes) Gallery walk to view all exhibits 

4:45-5:00 p.m. (10 minutes) Closing remarks  

5:00-5:30 p.m. (30 minutes) Reception (optional) 
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Template Media Advisory  
 

A media advisory should go out to local newspapers and TV and radio stations approximately a week before the 

exhibition. For online and print newspapers, try to find out who covers education news. Below is a template that 

explains what type of information should go into a media advisory and an example of a media advisory that 

includes language you can build from and customize.  

 

 

General Media Advisory Format and Tips 

 

News Advisory  Contact: 

[DATE]  [NAME] 

 [EMAIL/PHONE] 

 

 

NEWS ADVISORY HEADLINE TO ANNOUNCE THAT SOMETHING 

WILL BE HAPPENING—THE NEWS HOOK 

“Kicker” in italics contains the secondary piece of info that is also a hook 

 

As in a news advisory, your first sentence should reveal information about the “news” that will be coming. It is 

always loaded with information about the who, what, when, and where, without giving away the entire story. 

Write this in a way that will interest the media, but does not give away so much that they do not need to come to 

the event or receive a full press release to report on it.  

 

Make the event facts in your media advisory easy to read by highlighting them with bullets or placing them in a box 

like the one below. 

 

 

What:  Description of the event written in an attention-grabbing way that highlights newsworthy aspect 

  

Who:  Names and titles of your spokespersons, except students, which should be listed as: 

[NAME] from [CITY/SCHOOL DISTRICT/BUSINESS/ORGANIZATION] of [LINKED LEARNING 

SCHOOL/LINKED LEARNING INTERNSHIP PROGRAM] 

 

Where:  Exact address of event, with directions, if necessary  

  

When: Day of week, date of event/announcement, time of event/time press embargo is lifted 

  

 

End your advisory with a brief description of your organization and Linked Learning.  

 

NOTE: Remember to put your news advisory on your organization’s letterhead 
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Media Advisory Example  
 

 

 

 
 

 

News Advisory  Contact: 

[DATE]  [NAME] 

 [EMAIL/PHONE] 

 

[SCHOOL/DISTRICT/REGION] HOSTS LINKED LEARNING STUDENT EXHIBITION  

 [CONSORTIUM] teams up with local businesses to highlight work-based learning opportunities for students  

 

On [DATE] from [TIME], [DISTRICT/REGION] is hosting a student exhibition to showcase consulting projects [SCHOOL] 

seniors completed for real businesses and organizations in the [COMMUNITY] including: [INSERT CORPORATE/CIVIC 

PARTERS]. The showcase is part of [REGION]’s approach to education called Linked Learning, which combines college-

focused academics, work-based learning, and intensive student supports. Centered around industry themes in high 

school that make learning relevant, Linked Learning ensures that students graduate with the skills and confidence to 

succeed in college, career, and life.  

 

 

What:  Linked Learning Student Exhibition 

  

Who: Names and titles of your spokespersons, except students, and corporate partners which should 

be listed as: [NAME] from [CITY/SCHOOL DISTRICT/BUSINESS/ORGANIZATION] of [LINKED 

LEARNING SCHOOL/LINKED LEARNING INTERNSHIP PROGRAM] 

 

Where:  Exact address of event, with directions if necessary  

  

When: Day of week, date of event/announcement, time of event/time press embargo is lifted 

  

 

 

[INSERT BRIEF DESCRIPTION ABOUT YOUR SCHOOL’S LINKED LEARNING PROGRAM] 

NOTE: Remember to put your news advisory on your organization’s letterhead 
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Press Release Example 
 

A press release provides the media with more detailed information about the exhibition than the who, what, 

when, and where. It is an opportunity to discuss your school’s Linked Learning program and the personal impact 

it’s having on students and the community. Often, online publications will publish the press release without writing 

a story so it’s important to touch on the key points you want the public to take away from the exhibition. Below is 

an example of a press release that includes language you can build from and customize.  

 

 

 
 

For Immediate Release  Contact: 

 [DATE]  [NAME] 

 [EMAIL/PHONE] 

 

[DISTRICT/REGION] HOSTS LINKED LEARNING STUDENT EXHIBITION  

[CONSORTIUM] teams up with local businesses to highlight work-based learning opportunities for students  

 

[CITY, STATE] – Today, [DISTRICT/REGION] is hosting an exhibition at [TIME/LOCATION] showcasing projects 

students completed for real clients in [REGION/COMMUNITY]. Each student consulting team will present their 

process, findings, and final product to a panel comprising their clients and teachers. 

 

“[SCHOOL] is thrilled about teaming up with local businesses and organizations,” said [NAME], Principal of 

[SCHOOL]. “Our goal for the internship program is to help students apply the academic skills they are learning in 

school to solve real world issues and ultimately, show them how their high school education directly relates to 

their career interests and aspirations. We want students to be able to answer the age-old question of ‘Why do I 

need to learn this?’”  

 

This year, [SCHOOL] seniors teamed up and tackled projects for [LIST CORPORATE PARTNERS].  

 

“This experience was unlike any other I’ve had in high school,” said [NAME], a senior at [SCHOOL]. “I’m interested 

in a career in [INDUSTRY] and working for [BUSINESS/ORGANIZATION] allowed me to do real work in the field with 

[industry] professionals. It was great to get to know our clients and learn about the paths they took to get to where 

they are today.”  

 

[BUSINESS/ORGANIZATION’S] internship program is part of a successful and increasingly popular approach to 

education that is transforming schools in the state of California called Linked Learning. Linked Learning is a proven 

approach to education that combines college-focused academics, work-based learning, and intensive student 

supports. By centering high school around industry themes, learning becomes relevant. Students graduate with the 

skills and confidence to succeed in college, career, and life.  

 

“We’re excited to be giving [COMMUNITY] students more exposure to one of California’s major industries, 

[INDUSTRY] and giving them a better understanding of the types of career paths and jobs that are available to 

them”, said [NAME], [TITLE] at [BUSINESS], one of the local companies that has teamed up with [SCHOOL]. “We 

view this internship program and resulting capstone project as an investment in potential future [BUSINESS] 

employees by helping students develop the skills and knowledge they will need to succeed in college and career. 

There are not enough workers with the necessary training and credentials to fill the increasingly skilled jobs our 

company and economy demands. We believe that by exposing high school students to this potential career path, 

they will feel motivated to study [FIELD] in college.”  
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[INSERT DESCRIPTIVE PARAGRAPH ABOUT THE PROJECT COMPLETED BY QUOTED STUDENT] 

 

To learn more about the [SCHOOL] internship programs or how you can become involved in Linked Learning in 

your own community, please contact [NAME] at [CONTACT INFORMATION], or visit the Linked Learning website at 

www.LinkedLearning.org.  

 

 

### 
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Social Media Guide  
 

A social media strategy can help generate awareness and attendance for your student exhibition.  Social media is 

an effective tool to jumpstart and frame an informal dialogue among businesses, teachers, parents, and 

policymakers about Linked Learning and the positive impact it’s having on California students. It’s also a great 

channel for students to post about the exhibition and share their project experiences.  

 

We recommend the following social media tactics to optimize your impact on Facebook and Twitter in promoting 

the exhibition. In addition, we have included GMMB’s social media best practices and guidelines that will help you 

leverage Facebook and Twitter activity to highlight and discuss Linked Learning going forward.  

 

Facebook & Twitter Strategy  

Daily for a week before exhibition 

Facebook  

Post a brief summary of the exhibition and specifics of the event including 

date, time, and location. Link to pages of participating businesses and 

organizations. Include an image of a previous exhibition or student 

presentations. Encourage students to share the announcement on their 

pages, as well.  

Twitter  

Tweet a brief announcement making sure to fit in event details like date, 

time, and location. Mention participating businesses and organizations if 

possible using @business/@organization. You may have to look up your 

corporate partners’ handles.  

 

Many reporters use their Twitter accounts to learn about local news stories. 

You can look up the handles of reporters you’ve reached out and tweet to 

them about the exhibit including their handle in your post.  

Day of exhibition  

Facebook  

Post another brief summary of the exhibition including event specifics like 

time, date, and location. You can highlight a specific project that will be 

presented. Include an image from the exhibition (can be set up or even 

traveling there) if possible.  

Twitter 
Tweet a brief announcement making sure to fit in event details like date, 

time, and location. 

A week after exhibition 

Facebook 

Following the exhibition, provide a unique post each day featuring images or 

video from the event if possible paired with key take aways. Try to focus each 

post and avoid being repetitive with your content. Each day could focus on a 

separate client/presentation or important skill students cultivated through 

the project.  
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Social Media Best Practices  

To maintain the dialogue’s momentum following the event, we would like to share our best practices guidelines to 

make the most of your presence on Facebook and Twitter: 

 

1. Facebook Best Practices: Facebook offers a powerful broadcast and engagement channel, as well as a place 

where people who hear about your issue through other outreach can go to reference information—housed in 

a social network they already visit regularly. Your Facebook page can be used for cross-pollinating content and 

strengthening relationships with partners, while also raising awareness of your initiative among a wider 

audience. 

· Use visuals. Photo posts receive 39% higher than average interaction. If you want to share an important 

message, overlay it on a picture to gain more interaction. 

· Keep it short. Posts with 80 characters or fewer receive 23% higher interaction. 

· Ask fans to share. When asked, fans share posts 7x more, comment on posts 3x more, and like a post 3x 

more. Calls to action with the highest interaction rate include like, caption this, share, yes or no, and 

thumbs up. Calls to action with the lowest interaction rate are take, click, submit, check and shop. 

· Use long links. Long URLs are better on Facebook (but not Twitter) – they receive 16% higher interaction 

than shortened URLs. Displaying a URL indicates the link’s final destination. 

· Ask questions. Posts with questions receive fewer interactions overall, but 92% higher comment rates. 

Posts with a question at the end have 100% higher comment rates and 15% higher overall interaction that 

those with questions in the middle. 

· “Like.” A simple first step is to seek out and “like” the pages of potential partners, stakeholders, and your 

target community. Additionally, ask partners to “like” your page on Facebook.  

· Post regularly. Post 2-3 times per week, updating more often when promoting particular events. Posting 

too frequently can cause people to “unlike” or hide the page to clear clutter from their news feed. 

· Talk to people. Mention press and partners in posts to grab their attention and potentially broadcast your 

message to their network. For example, @mention media outlets that reported a story or @mention a 

partner organization and link to a positive story about a recent success. 

· Post local. Share news about your initiative that is happening in your area. If your initiative is statewide, 

national, or even global, try to share posts that highlight different communities within your network.  

· Encourage conversations. Listen to the sentiment of followers. Respond to comments, ask questions and 

thank them for any feedback.  

· Encourage partners to spread the word. When applicable, ask partners to mention your initiative and link 

to the website. Provide template language partners can use.  

 

2. Twitter Best Practices: The goal is to use Twitter to amplify media outreach efforts to reach influencers and to 

engage your community in meaningful dialogue. One news piece can travel through social media, tweets, 

blogs and other posts, bringing information to a whole new audience; sometimes thousands with just a click. 

You can use Twitter to build relationships with key partners, stakeholders, your target audience, and anyone 

else you would like to reach with your message.  

· Share what you’re reading: Post a link to an interesting blog post or news article and say something new 

or interesting about it. 

· Utilize multimedia content: Photos and video clips illuminate your story. Sharing pictures engages users 

more than any other type of content. Post images that communicate what you stand for. 

· Give an opinion and ask what people think. Search for topics or issues that you are interested in on 

Twitter and if appropriate, engage in the conversation that’s happening. 

· Ask a question and invite feedback. People love to have their voices heard. 

· Respond to those who reach out to you or mention your Twitter handle (but don’t feel compelled to 

respond every time, especially if your response will be the same). 

· Post regularly: Consistency is critical. Readers need a reason to return to your feed and to engage. One of 

the best times to tweet is 9 am, and one of the best times to be retweeted is 5 pm overall.  
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· Be relevant. Content is king. Your goal is to give people a reason to talk about your interests and work by 

sharing excellent content, interacting with followers in the same way you would chat in person with a 

colleague or friend. 

· Know your audience. Become familiar with the community that you want to engage with and know that it 

will take time for your audience to get to know you. 

· Be connected. Enter conversations and engage others through #hashtags and @direct mentions, 

especially to give credit where credit is due. Reach out to peers, colleagues and other thought leaders in 

health care or other areas. Follow accounts that tweet about the topics that matter to your audience, and 

participate by sharing ideas as responses to their posts. 

· Utilize hashtags. Use designated hashtags to track conversations related to your issue. Incorporate 

hashtags used in the general conversation about your topic. The foundation and partners are using the 

hashtag, #LinkedLearning, to discuss the reports. 

· Retweet positive mentions. Retweet positive quotes or mentions about your initiative and thank 

reporters and bloggers who write about you or your organization. (For quality control, always click 

through to view a link before retweeting.) 

 

 


